
CITY OF BATAVIA
100 N. Island Avenue, Batavia, IL  60510

(630) 454-2000   http://cityofbatavia.net

Committee of the Whole Agenda
Tuesday, March 22, 2016

7:30 PM  Council Chambers 1st Floor

Roll Call

Items Removed/Added/Changed

Matters From The Public (For Items NOT On Agenda)

Consent Agenda: 

      (The consent agenda is made up of items recommended by city staff that require 

recommendation to the full City Council by the COW. This agenda is placed as a 

separate item on the COW agenda. The items on the consent agenda are usually 

minor items, already budgeted, standard non-policy activities or outgrowths of earlier 

meetings and are voted on as a "package" in the interest of saving time on non-

controversial issues. However, any council member may, by simple request, have an 

item removed and placed on the “regular” agenda.)   

a.  Resolution 16 -31-R: Authorization to Execute a One-Year Renewable Contract 

With Clarke Environmental Mosquito Management, Inc. in the Amount of $30,900.00 

(Scott Haines 3/17/16) CS

RES 16-31-R MOSQUITO ABATEMENT PROGRAM.PDF

Discussion: Change To Liquor Code To Allow Sale At Fuel Station Convenience Store 
(WRM 3/14/16) GS

16-03-11 RE ALCOHO SALES FROM GAS STATIONS.PDF

Project Status

Other

Closed Session:
    a. Purchase and Sale of Electric Power

    b. Purchase of Real Property 

Adjournment

1.

2.

3.

4.

Documents:

5.

Documents:

6.

7.

8.

9.

http://cityofbatavia.net/
http://il-batavia.civicplus.com/f7159496-a2e9-4079-a542-887609e0fb5a














 CITY OF BATAVIA 
 
DATE:           March 14, 2016 
TO:                 Mayor & City Council 
FROM: Bill McGrath, City Administrator 
SUBJECT: Additional Revenue Source: Liquor Sales in Fuel Stations’ Convenience 

Stores  
 
Following our discussion last week, I sat down with the staff and then the Mayor regarding the 
issue of allowing sales of alcoholic beverages from businesses also selling petroleum products 
(fuel stations).  None of the staff had any objection and the Mayor thought you should have the 
conversation. 
 
There are many cities that allow this activity, most notably our neighbor Geneva.  It has not had 
any problems arising from these sales.  Chief Schira is aware of other communities which allow 
it and has heard nothing that would lead him to object. 
 
Fuel stations have certainly changed over the years, and they are now characterized by being 
associated with either a repair operation or a food/convenience/mini-mart facility.  The latter is a 
significant source of sales tax, and with the City’s additional fuel tax, there seems to be an 
opportunity to take advantage of this coupling.  In terms of profitability, they should be viewed 
as convenience stores which also sell fuel.  
 
Gone are the days where the 16 yr. old is manning the pumps late at night; these operations run 
through millions of dollars, and significant investment on space and buildings for sales is part of 
every new facility.  Since we now allow liquor sales at most convenience stores such as 
Walgreens, the sale at fuel stations is not that much more convenient as to lead to additional sales 
to minors or alcohol abuse.  I don't think we can characterize the sales staff at these operations 
any differently than those of other businesses that sell or serve alcohol.  In fact, due to the open 
layout of most of these businesses, I suspect it would be more difficult. The facilities are already 
used to having to card people for cigarettes so we would not be introducing any new procedure 
for them either.   
 
In speaking with operators, we could hope to see up to a 30% increase I overall sales (liquor, gas 
and general merchandise.  Even at half that, since we collect on all there with our own “special” 
taxes on each area, it could be good for the City, though I hesitate to give a “new” revenue 
estimate.  
 
Other discussion points: 

1. Is there a reason to limit to beer and wine only?     
2. Some cities limit the sale of single cans, though it appears to be an increasing segment of 

the market especially with craft beers.  See attached.  .  
 
Pros:  

1. Convenience to residents and other customers. 



2. Additional liquor license fees 
3. Additional sales tax: share of state tax, our Home Rule Tax, our alcohol tax, increases in 

Motor Fuel Tax and Batavia fuel tax.  
4. Ability to capture sales from non-residents, especially with the location of many of our 

facilities on major commuter roads such as Randall, Kirk and Fabyan. 
5. May help to fill the space at Fabyan and Washington (Rt. 25). 

 
Cons: 

1. Will take some business from existing liquor stores and convenience stores whether they 
sell alcohol or not.  

2. Legal fees and staff time to draft Code change 
3. Values issue for some related to alcohol and substance abuse by some. 

 
The highlighted language in the applicable portion of the Municipal Code shows the prohibition. 
 
 
3-3-15: CLASSIFICATIONS: 
 
Local liquor licenses for the retail sale of alcoholic liquor shall be divided into the following 
classes and subclasses: 
 

A. Class A - Tavern License: Class A licenses authorize the retail sale of alcoholic liquors 
for consumption on the premises of a tavern or saloon in which liquor sales are the 
primary business and food service may or may not be included.  A counter or serving 
bar must separate the stock alcoholic liquor from the patrons and must be served by the 
licensee and its agents.  Incidental sales of packaged alcoholic liquor are allowed with 
an overlay package license.  The hours of operation for a class A license holder are 
prescribed in section 3-3-20 of this chapter.  No entertainment is allowed except as 
provided in subsection 3-3-16B of this chapter. 

B. Class B - Package Sales: Class B licenses authorize the retail sale of alcoholic liquor in 
original packages only, and not for consumption on the premises.  The hours of 
operation for said class B license holder shall be nine o'clock (9:00) A.M. to eleven 
o'clock (11:00) P.M. Sunday through Thursday, and nine o'clock (9:00) A.M. to twelve 
o'clock (12:00) midnight Friday and Saturday.  No person under the age of twenty one 
(21) may sell or ring up the sale of packaged alcoholic liquor.  Class B licenses are 
divided into the following subclasses: 

1. Class B-1: Class B-1 licenses authorize the retail sale of alcoholic liquors in 
original packages only, and not for consumption on the premises, where the retail 
sale of packaged alcoholic liquor is the primary or principal business, the minimum 
gross area of the premises is one thousand four hundred (1,400) square feet and no 
petroleum products are sold. 

2. Class B-2: Class B-2 licenses authorize the retail sale of alcoholic liquors in 
original packages only, and not for consumption on the premises, where the retail 

http://www.sterlingcodifiers.com/codebook/getBookData.php?ft=3&find=3-3-20
http://www.sterlingcodifiers.com/codebook/getBookData.php?ft=3&find=3-3-16


sale of packaged alcoholic liquor is not the primary or principal business, a minimum 
of one thousand (1,000) square feet is allocated to the sale of packaged liquor, but 
not more than one-third (1/3) of the retail floor area is devoted to liquor, the retail floor 
area devoted to prepackaged food is at least eight thousand (8,000) square feet and 
no petroleum products are sold.  

3. Class B-3: Class B-3 licenses authorize the retail sale of alcoholic liquors in 
original packages only, and not for consumption on the premises, where the retail 
sale of packaged alcoholic liquor is secondary to the sale of pharmaceuticals and 
nutritional supplements, the retail floor space devoted to alcoholic liquors is no more 
than ten percent (10%) of total retail floor space as measured using any recognized 
system of measurement and the total retail floor space is at least two thousand five 
hundred (2,500) square feet.  

This matter will be on the March 22, 2016 agenda for discussion. If you think the conversation 
should go forward and that it is merited, we will send notices to existing package store owners 
and fuel stations for another COW.  We would appreciate your thoughts and insights.   
 
Thank you  
 
Attachment  
 
C: Department Heads  
 







  

They’re coming to C-Stores for Beer Singles 

More than half of C-Store  
Beer transactions 

Source: MillerCoors PBM Transaction Analysis; 1.8 Billion C-Store baskets 

• 60% of Units (+6% CAGR) 
• 55% of Transactions 

• 33% of Gross Profit 

55% 
Singles 

Singles 

% of C-Store Beer baskets 

He comes to 
C-Store 

24xs/month 
Buys Singles 

19 Times 



  

Share of Beer Industry Volume 

Liquor 
19.8% 

Grocery 
23.2% 

On-
Premise 
17.3% 

All Other 
7.7% Convenience  

32.0% 

Source: MillerCoors Channel Estimates 

C-Stores are the #1 Destination for Beer  
and Increasing in Importance 

And Growing 

31.1 
31.3 31.4 31.4 

31.7 
32.0 
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C-Store Shr of Beer Industry Vol 

Largest 

Shoppers Love Going to C-Stores for Beer 

+$2Billion 
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